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Company Overview

When Data Drives Your Business
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About Us

Deep Industry Expertise

o Market Research

o Media Measurement

o Retail & CPG

o Supply Chain

o Digital Media

Company Facts

o Focused on Data Solutions 

o Headquartered in Chicago 

o Offices in Kharkov, Ukraine

o Founded in 2006

o 55 employees 

Built from the ground up to create business impact for our customers with data solutions in a cost 
effective manner
o Agile.  Iterative released based approach for speed to market and delivering value in shorter cycles
o Data Factory Experts.  Deep competencies in Business Intelligence, Data Warehousing, and advanced analytic 

data factories
o Applied Analytics.  Specialize in building solutions that leverage advanced analytics
o Design that scales.  Aligning solution to your objectives and revenue goals that scales with your business
o Onshore/Offshore.  Balanced blend of seasoned architects and well trained engineers to build bullet-proof 

solutions in a cost effective manner
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The Leadership Team

The leaders of Aginity have spent their careers leveraging data to transform 
companies and whole industries.

A sampling of relevant major accomplishments include:

o .ǳƛƭǘ LwLΩǎ [ƻȅŀƭǘȅ !ƴŀƭȅǘƛŎ CǊŜǉǳŜƴǘ {ƘƻǇǇŜǊ /ŀǊŘ ƻŦŦŜǊƛƴƎ

o Built a measurement and market research service for online ad response behavior with NPD and Nielsen/Claritas.

o .ǳƛƭǘ LwLΩǎ .ŜƘŀǾƛƻǊǎŎŀƴϯ ƻŦŦŜǊƛƴƎ ŦǊƻƳ ǘƘŜ ƎǊƻǳƴŘ ǳǇΦ

o .ǳƛƭǘ мл ƻŦ !/ bƛŜƭǎŜƴΩǎ ŀƴŀƭȅǘƛŎ ŘŜƭƛǾŜǊȅ ǇǊƻŘǳŎǘǎ ŘǳǊƛƴƎ ǘƘŜ флΩǎΦ

o Built a SaaS offering at Click Commerce that leveraged data and analytics to integrate the activities of industrial 
YŀǊŜǘǎǳΩǎΦ 

o Partner of Slack Barshinger, the largest B2B agency in the U.S.

o Built and launched the first web-based global supply chain ASP.

o .ǳƛƭǘ ǘƘŜ ǇƭŀǘŦƻǊƳ ƻƴ ǿƘƛŎƘ !ƳŜǊƛŎŀƴ 9ȄǇǊŜǎǎ ŦƛǊǎǘ ōǊƻǳƎƘǘ ŎŀǊŘ ƘƻƭŘŜǊǎΩ Řŀǘŀ ǘƻ ǘƘŜ ²ŜōΦ

o Built highly scalable VLDB warehouse and analytic systems across marketing, CPG, financial services & hospitality.



4Ipsos, January 2007Know Your Customers. Grow Your Business.Ipsos Loyalty |

We are

ÅVLDB architects

ÅProcess architects

ÅDBAs

ÅTechnical Project Managers

ÅExperienced Software Engineers

ÅBI Experts and Usability Engineers

ÅSoftware QA  Engineers

ÅData Analysts

ÅEntrepreneurs

Our team has 

Å Built high impact data solutions

Å Developed patented software algorithms

Å Experience with applied analytics like shopper 
marketing, advertising effectiveness, latent on-
line measurement

Å Run a Market Research Panel and Field 
organization

Å Founded companies

Å Raised venture capital

Å Achieved exponential growth

Å Hired thousands of people

Å Successfully sold companies 

Å Technical graduate degrees and MBAs

Å Years of experience with strategy, architecture 
and development

Å Numerous awards, including KPMG High-tech 
winner and Illinois Entrepreneur Hall of Fame

Aginity People
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Our Offering

ωBusiness Intelligence Solution Provider 

ωSoftware Product Development Partner

ωTechnology Execution Strategy

o SaaS Solutions

o Informatics

o BI Applications

o Software Applications

o Multi-Tenant Architecture

o Service-Oriented Architecture

o Business Case

o Aligning with Business 
Objectives

o Solution Architecture

o Voice of the Customer

o BPA & BPR

o Financial Modeling

o Product Roadmap

o Data Factories

o Data Warehouse

o VLDB/VLDW

o BI/Dashboards

o OLAP/Data Marts

o Real-time (operational) Analytics

o UDFs/MapReduce

o Analytic Platform Integration

o Data Quality/QC

o ETL/ELT

o Model Development Data Prep

o Model Productionalization
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Our Core Capability 

The Analytic Data Factory

Benefits

Improves Time to Market o Faster BI and Analytics, that nearly eliminates the database work associated with Enterprise unified reporting model
o Allows teams to multiple projects in parallel with the same unified

Reduces Costs o Minimize redundant data, less costly projects

Improves Performance o Faster response time, faster (and fewer) data loads

Real Time and Analytic o Allows data-centric organizations to operate in real time, embedding analytics throughout the organization

Improves Data Management and 
Integration

o Built for integration from multiple data sources with flexible attributes and hierarchies
o Integrates with, and supports, the teams that manage the production of analytics for professional consumption

Data Factory

1. Blueprint o A reference framework with design 
patterns for
ω Enterprise data model ςdimensions, 

attributes, hierarchies, facts, data quality

2. Methodology o Hub and spoke architecture

o Allows for Agile iterative development

o Facilitates a slice of data flowing through 
ǘƘŜ ǎȅǎǘŜƳ ŦƻǊ άŜŀǊƭȅ ǿƛƴǎέ

3. Toolset o Design patterns and that serve as a 
starter kit for each of the components
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Types of Data Factories

Operational Data Factory

Makes operational data ñreal timeò to 

drive operational efficiency.

Information Service Data Factory

Focuses on data collection and processing 

to ñproductionalize ò advanced analytics for 

the purpose of selling insights.

Software as a Service Data Factory

Super powering a Software as a Service 

platform with very large data sets aka ñbig 

dataò and advanced analytics.

Enterprise Data Factory

Enables corporations to compete on 

analytics by leveraging all relevant 

internal and external data.

Data Factories
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hǳǊ ŎƘƛŜŦ ŀǊŎƘƛǘŜŎǘΩǎ ƻǾŜǊǾƛŜǿ ƻŦ ŀ ǇǊƻǇǊƛŜǘŀǊȅ Řŀǘŀ ǇǊƻŘǳŎǘƛƻƴ ŦŀŎǘƻǊȅΦ

The Data Factory Framework

http://www.yomari.com/yomari/
http://www.yomari.com/yomari/
http://www.yomari.com/yomari/

